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Emperor Culture Group Limited (“Company”) and its subsidiaries 

(collectively referred to as “Group”) principally engages in 

entertainment, media and cultural development businesses. The 

Group acknowledges the significance of effective environmental, 

social and governance (“ESG”) initiatives at operational level. 

By adopting environmental and social initiatives into its business 

operations, the Group can enhance its cost efficiency and risk 

management, and make informed decisions by engaging with 

the stakeholders of the Group. Besides, the Group is dedicated 

to prioritising ESG disclosure, and is committed to improving its 

transparency and accountability by consistently disclosing its 

ESG practices and performance, showcasing its commitment to 

sustainable and responsible business practices.
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1.1 REPORTING BOUNDARY 
 

This report primarily provides an overview of the Group’s 

operations in Hong Kong, Macau and Mainland China for the 

financial year ended 30 June 2024 (“Year”), and describes the 

ESG values and initiatives of the Group.

This report sets out the Group’s compliance with the mandatory 

disclosure requirements and its report on the “comply or explain” 

provisions of the ESG Reporting Guide (“ESG Reporting Guide”) 

as set out in Appendix C2 to the Rules Governing the Listing 

of Securities on The Stock Exchange of Hong Kong Limited 

(“Stock Exchange”). It is recommended that this report is read 

in conjunction with the Company’s 2023/24 Annual Report, in 

particular the Directors’ Report and Corporate Governance 

Report sections therein.

2024 6 30
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1.2 REPORTING PRINCIPLES
 

This report is based on the four reporting principles outlined in 

the ESG Reporting Guide – materiality, consistency, quantitative, 

and balance.

 Materiality: The Group collects and compiles information 

based on the materiality principle, focusing on key ESG 

issues that are relevant to the Group and its stakeholders

 Consistency: The Group maintains consistency in its ESG 

reporting by following the ESG Reporting Guide, ensuring 

that the information is consistently disclosed over time

 Quantitative: The Group includes quantitative data in 

its ESG report, providing a measurable and objective 

assessment of its performance in areas such as emissions, 

consumption of resources, and waste management

 Balance: The Group str ives to achieve a balanced 

ESG report, which provides an overview of the Group’s 

sustainabi l i t y in i t iat ives spanning areas including 

g ove r n a n c e ,  t a l e n t  d eve l o p m e n t ,  c o m p l i a n c e , 

environmental responsibility, and community investment

This report is available on the websites of the Company (https://

www.EmpCulture.com) and Hong Kong Exchanges and Clearing 

Limited (“HKEX”) news website (https://www.hkexnews.hk).

 

 

 

 

https://www.

EmpCulture.com

https://www.

hkexnews.hk
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1.3 BOARD STATEMENT
 

The board of directors of the Company (“Board”) recognises that 

sustainable practices are essential for the success and resilience 

of the Group, which enable the Group to operate its businesses 

in a responsible and sustainable manner. By prioritising ESG 

practices and upholding responsible governance, the Group 

aims to establish trust, build credibility, and make positive 

contributions to the community and environment in which the 

Group operates.

The Group’s ESG processes and procedures focus on non-

financial indicators that outl ine the Company’s approach 

towards sustainability and has taken into account ESG-related 

issues covering different aspects including operations, legal 

and compliance, internal control, human resources, as well 

as marketing and communications. The Board has overall 

responsibility for the Company’s ESG strategy and reporting. To 

reinforce the Board’s ESG management approach and strategy 

as well as further enhance ESG governance, the Board has 

adopted an ESG Policy whereby the ESG Committee (comprising 

representatives from operations and supporting departments 

and the Executive Committee of the Company (“Executive 

Committee”)) is delegated the power and authority to handle all 

ESG-related matters.

The roles and functions of the ESG Committee and the Executive 

Committee are as follows:

ESG Committee

 Works through the key performance indicators (“KPIs”) 

and the right tools and resources to handle the ESG 

issues

 

 Formulates and executes action plans and ensures 

execution by respective teams so as to achieve the ESG-

related goals and targets set by the Board

 

The ESG Committee reports to the Executive Committee on the 

progress of the above action plans.
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Executive Committee

 Provides recommendations to the Board on setting 

ESG-related goals and targets in line with the Group’s 

businesses as well as management approach and strategy

 

 Oversees formulation and implementation of action plans 

by the ESG Committee

 

 Monitors and evaluates effectiveness of action plans in 

achieving ESG-related goals and targets relating to the 

Group’s businesses including the KPIs

 

 Reviews effectiveness of ESG-related risk management 

and internal control systems, and reports to the Audit 

Committee for its review and discussion with the Board

 

The Executive Committee reports at least once a year to the 

Board on the implementation and the progress made towards 

achieving ESG objectives.

Based on the recommendations from the Executive Committee, 

the Board reviewed the progress made towards achieving the 

ESG-related goals and targets as well as effectiveness of the 

management approach and strategy.

Set out below is the functional framework on ESG sustainability 

of the Company.

Board of Directors

Audit Committee Executive Committee
1

ESG Committee
1

Reviews the nature and extent of 

significant risks including ESG risks

Reports to the Audit Committee 

on its findings on ESG risks and 

makes recommendation thereto

1 Please refer to page 5 to 6 of this report for their roles and 

functions in the ESG aspect

 5 6

 Reporting of ESG-related matters

 Reporting of other matters
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1.4 ESG RISKS MANAGEMENT
 

The Group has adopted an effect ive r isk management 

mechanism to identify, assess, review and manage ESG 

risks of the Group. By actively managing and mitigating the 

identified ESG risks, the Group demonstrates its commitment to 

sustainable and responsible business practices. The major ESG 

risks relating to the business of the Group are listed below.

Risk Identification and Management 

Approach

The Group has identified the following ESG risks. By addressing 

these risks, the Group aims to contribute to a more sustainable 

future and a more equitable and inclusive society, and ensure 

long-term success.

(i) Environmental

Risk
 Cinema operations consume energy, such as for lighting 

and air-conditioning, which can lead to significant carbon 

footprints

 

 Waste is generated through the provision of food and 

beverages in cinemas, and improper handling of this 

waste can lead to environmental contamination

 

Approach
 Implementing energy-efficient practices and technologies 

to reduce energy consumption

 

 Using recycled or sustainable materials for food and 

beverage containers

 

(ii) Social

Risk
 The Group may fai l in recruit ing or retaining key 

personnel, which may result in the Group lacking key 

talent in critical positions; lack of diversity and inclusion 

within the workforce can also lead to issues such as 

discrimination and lack of representation

 

 Any safety-related incident affect ing i ts staff and 

customers in its cinemas will jeopardise the image of the 

Group and the brand
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 False or misleading publicity may damage the reputation 

of the Group and its brand

 

Approach
 Implementing talent management strategies, and aiming 

to promote diversity, equity, and inclusion within the 

workforce, to build a socially responsible business

 

 Striving to ensure the safety of the facilities in its cinemas, 

to safeguard staff and customers

 

 Developing responsible marketing and adver t is ing 

practices, while ensuring they are not making misleading 

claims

 

(iii) Governance

Risk
 Weak corporate governance can lead to issues like 

confl icts of interest, mismanagement, and lack of 

oversight; failure to comply with regulations governing 

cinema operations can lead to legal and financial 

penalties, as well as reputational damage

 

 Unethical pract ices, such as br ibery, fa lse t rade 

descriptions or misleading marketing, can result in legal 

consequences and reputational damage

 

 Failure to protect customer data can lead to data 

breaches, cyber attacks, and regulatory penalties

 

 Weak r isk management pract ices can expose the 

business to unexpected challenges and liabilities

 

Approach
 Implementing corporate governance practices to build 

up a transparent and responsible management team; 

closely monitoring compliance with all applicable laws and 

regulations

 

 Fostering a culture of ethical business conduct and 

upholding ethical business practices

 

 Handling the collection and maintenance of customer data 

with appropriate data privacy and security measures

 

 Implementing risk management and internal control 

systems, and striving to strengthen supervision and 

management accountability in business operations, in 

order to promote a culture of integrity
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Through ongoing monitoring, evaluation, and improvement of its 

risk management strategies, the Group strives to ensure the long 

term resilience and success of its operations while minimising 

potential negative impacts on its business, stakeholders, and the 

environment. Should risk events arise, the Group will handle it 

according to the measures and procedures in a timely manner.

For further details on risk management and identified significant 

risks, please refer to the Risk Management and Internal Control 

section in the Corporate Governance Report of the Company’s 

2023/24 Annual Report.

2023/24

1.5 STAKEHOLDERS ENGAGEMENT AND TRANSPARENCY
 

Lack of transparency and stakeholder engagement can lead 

to conflicts and reputational risks. Effective communication 

and engagement with key stakeholders, such as shareholders, 

employees, and the local community, are important for building 

trust and maintaining a positive reputation.

Stakeholder engagement plays a key role in the Group’s 

continuous improvement and development. The Group is 

committed to making proactive efforts to continuously interact 

with key stakeholder groups through various communication 

channels, to better understand their needs and concerns, and 

develop strategies and measures to address these issues. 

Through ongoing dialogues, the Group endeavours to strengthen 

relationships with stakeholders and improve its operation and 

practices, thereby creating value for stakeholders.
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Major Communication Channels 

 Onsite communications 

 Social media 

 Emails 

 Customer service hotlines 

 Performance appraisal interviews 

 Staff activities 

 Daily communications 

 General meetings 

 Corporate websites 

 Meetings and conference calls 

 Corporate communication documents 

 Daily communications 

 Assessments 

 Meetings 

 Regular dialogues 

 Meetings and enquiries 

 Forums 

 Community services 

 Corporate websites 

 Social media 

Customers

Employees 

Shareholders and Investors

Business Partners 
and Suppliers 

Government and 
regulatory bodies 

Community
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Materiality Assessment

During the Year, the Group invited senior management to 

par ticipate in identifying crucial issue, thus aiding in the 

development of effective sustainability strategies and policies. 

The results as below with 1 being the most important and 7 

being relatively less important:

1 7

Environment Social Governance 

1 Energy consumption Customer service Anti-corruption

2 Waste management Product assurance and quality Compliance with laws and 

regulations

3 Green procurement Employment practices Corporate governance practices

4 Greenhouse gases and air 

pollutants

Employee training and 

development

Data protection and privacy

5 Water resources Supply chain management Intellectual property rights 

management

6 Climate change Occupational health and safety Business expansion

7 Packaging material consumption Community investment Economic performance

11Environmental, Social and Governance Report
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Material Topics

Based on the management team’s assessment and stakeholders’ 

feedback, the material issues were identified as follows. The 

Group’s performances regarding these issues are discussed in 

this report.

Environment

 Energy conservation  

 Waste management  

 Waste recycling  

 Paper reduction  

 Water conservation  

Workplace

 Employment and labour practices  

 Diversity and equal opportunities  

 Training and development  

 Occupational health and safety  

 Work-life balance  

Operating Practices

 Supply chain management  

 Products and services quality  

 Customer privacy protection  

 Anti-corruption/Anti-money laundering  

 Compliance with laws and regulations  

Community

 Employee volunteering  

 Community fundraising  

The Group will continue improving its stakeholder communication 

mechanisms, and broaden the range of stakeholders for 

identifying material issues, in order to conduct more thorough 

assessments and analyses.



ENVIRONMENTAL 
PROTECTION
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2.1 ENVIRONMENTAL PROTECTION POLICIES

The Group attaches great importance to the sustainability 

of the environment. Although the Group does not operate 

any manufacturing facilities and is not a major source of 

environmental pollution given its operations do not generate 

material air, noise, water, physical waste or other types of 

pollutants, the Group is committed to making every effort to 

protect the environment in its business activities and workplaces.

The Group seeks to identify and manage environmental impacts 

attributable to its operations, in order to minimise these impacts 

if possible. The Group has adopted various measures to reduce 

energy and other resource use, minimise waste and increase 

recycling, and promote environmental protection in its supply 

chain and marketplace. The Group also educates its employees, 

to increase their awareness of promoting a green environment.

2.2 USE OF RESOURCES

2.2.1 Emissions and Energy 

Consumption
2.2.1 

The Group’s greenhouse gas (“GHG”) emissions mainly arise from 

indirect emissions resulting from the use of purchased electricity. 

To ensure the emission management goals are achieved, the 

Group has adopted the following measures in its head office at 

20th Floor, Emperor Group Centre, 288 Hennessy Road, Wan 

Chai, Hong Kong (“Hong Kong Office”) and cinemas, to reduce 

energy consumption and improve overall energy efficiency.

288 20
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Hong Kong Office
 Using LED tubes  LED

 Higher priority given to purchasing electrical appliances 

with high energy efficiency grades

 

 Applying energy-saving modes by default for all electrical 

appliances

 

 Switching off lights and air-conditioning in respective 

zones after work

 

 Maintaining constant room temperatures with thermostats 

in the air-conditioning system

 

 Sharing tips on reducing energy consumption with 

colleagues

 

Cinemas
 Using LED lamps  LED

 Setting light switch on/off times and energy-saving modes of 

different brightness levels according to prime and non-prime 

business hours of the cinemas, to minimise energy use

 

 Adjusting the number and duration of use of air-conditioners 

in the cinemas, and the temperature of chilled water for air-

conditioners, according to the weather and onsite conditions

 

 Deploying theatre management systems to ensure that 

movies will not be shown during non-screening sessions

 

 Checking houses before cinemas close every day, to 

ensure that the equipment has been properly shut down

 

 Regularly maintaining projection equipment  

 Posting “Save Water” signs in the washrooms, reminding 

staff and customers to conserve water

 

 Utilising water saving devices in the washrooms  

 Conducting energy saving training for the Group’s staff on 

a regular basis, to raise their awareness of the need for 

energy saving

 

Through consistently measuring, setting targets for and monitoring 

greenhouse gas emissions, the Group can effectively assess and 

manage the risks associated with increased energy consumption, 

reduce its impact on the environment, and realise cost savings.
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2.2.2 Waste Reduction and 
Management

2.2.2 

The Group engages employees in their waste behaviours and 

encourages recycling practices in the workplace in order to 

minimise the environmental impacts arising from waste disposal.

The waste generated by the Group in its Hong Kong Office is 

mainly household waste. In the office building, the building’s 

proper ty management company has appointed recycl ing 

contractor to collect and recycle used papers, plastic bottles, 

aluminium, fluorescent tubes and computer equipment.

During the Year, the Group implemented in phases a “3R Waste 

Reduction at Source” policy in its Hong Kong Office, encouraging 

its staff to reduce waste in order to achieve 3Rs – Reduce, 

Reuse and Recycle. Individual garbage bins are no longer 

provided to staff, and recycle bags/bins for different purposes are 

provided at specific locations for collecting recyclable items. The 

Group also shares tips on waste management with colleagues 

from time to time.

3R

3R

Waste segregation is implemented in most of the Group’s 

cinemas, with hazardous and non-hazardous waste handled 

separately, and recyclable waste collected for recycling. Also, 

eco-friendly straws instead of plastic straws are provided to 

customers, who are also encouraged to use reusable cups, to 

reduce damage to the environment.
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2.2.3 Reduction of Paper Use 2.2.3 

Apart from electricity, paper is another major resource that is 

consumed in the Group’s operation as well as Hong Kong Office.

In an effort to reduce the use of paper, admission by QR code 

scanning has been adopted in all of the Group’s cinemas in 

Hong Kong. A QR code is provided for each online ticketing 

transaction, and customers may present the QR code at the 

entrance for admission without the need to print the tickets.

The Group continues to encourage a paperless working 

environment which not only reduces environmental damage 

but also fits commercial goals, as it can save physical space, 

facilitate information sharing via IT networks, and reduce 

complicated documentation procedures. In recent years, the 

Group has implemented paperless internal operating processing 

such as claims applications, payrolls, leave applications, surveys, 

performance appraisals, inspection forms and many more. 

From time to time, the Group shares tips on paper reduction 

with colleagues – such as utilising used envelopes for internal 

correspondences, and using laptops or tablets instead of paper 

for meetings. Besides, electronic channels or devices are widely 

used for the Group’s advertisements and promotional activities.
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Partnering with its printing solutions provider, the Group has 

adopted “Follow You” print solution in the Hong Kong Office, 

helping the Group becoming more cost efficient through smarter 

printing. The print solution enables the Group to achieve 

environmental objectives by reducing unclaimed printing, as 

printing is released only upon presentation of a staff card from that 

particular staff who gives the printing instruction. Moreover, duplex 

printing and copying have become the norm within the Group, 

greatly reducing paper consumption and saving costs. Usage data 

of office printing machines is regularly collected and assessed for 

monitoring the efficiency of the paperless environment. To reduce 

the related impact, the Group strives to use papers certified by the 

Forest Stewardship Council (FSC) in the Hong Kong Office.

Follow You

(FSC)

In compliance with the “Proposals to Expand the Paperless 

Listing Regime and Other Rule Amendments” issued by the Stock 

Exchange taking effect on 31 December 2023, the Company 

electronically disseminates its corporate communications including 

financial reports, and strongly recommends shareholders to 

access its corporate communications through the websites of the 

HKEX and the Company, instead of receiving printed form. The 

Group believes this paperless practice can help to protect the 

environment, as well as save costs for stationery, printing and 

administrative charges, etc.

2023 12 31

The Group’s business involves minimal use of packaging 

mater ia ls. Given these mater ia ls re lat ive ly low overal l 

importance, they will not be extensively discussed in this report.
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2.3 CLIMATE CHANGE IMPACT

The world’s climate has changed significantly in the past 

decades – global temperatures have increased and extreme 

weather events are becoming more frequent and severe, which 

may cause disruptions to business operations globally, and in 

turn poses adverse effects to the macro economy.

The Group mainly engages in enter tainment, media and 

cultural development businesses, and does not operate any 

manufacturing facilities. With global warming and climate change 

becoming one of the major environmental concerns in every part 

of the world, the Group has conducted a preliminary climate risk 

analysis in order to better comprehend climate change’s impact 

on its operations and development. The Group has accordingly 

devised preventive and emergency measures, as well as initiated 

various measures to reduce its carbon footprint, including 

enhancing energy efficiency and minimising waste.

Physical Risks

Physical risks encompass potential hazards that might disrupt 

the Group’s business operations. For example, extreme weather 

conditions might interrupt power supplies, which might prevent 

its operations. These interruptions could affect customers visiting 

its cinemas. Global warming could also result in increased 

energy consumption in the Group’s cinemas and offices. Besides, 

supply chains may be disrupted due to damaged infrastructure 

and delayed transportation. In this regard, the Group has 

implemented various measures, such as contingency plans for 

extreme weather or emergencies, to enhance its operational 

resilience to such risks.

Transition Risks

Transition risks refer to challenges associated with the shift to 

a low carbon economy, potentially requiring substantial policy, 

legal, technological, and market changes to address climate 

change mitigation and adaptation requirements.
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With the aim of meeting carbon neutrality targets and achieving 

a low carbon economy, the government or regulatory bodies may 

implement more stringent environmental policies. There may also 

be increasing expectations and demands from customers for 

environmentally friendly products. The Group may be required to 

implement stringent energy management in its operations, which 

will inevitably increase procurement, operating and investment 

costs. Besides, regulatory bodies may enforce stricter ESG 

disclosure requirements which require the Group to carry out 

more comprehensive reporting.

In view of the above, the Group will closely monitor existing 

and emerging trends, as well as climate-related policies 

and regulations so that it can promptly react as appropriate. 

Preference will be given to suppliers which use environmentally 

friendly materials and demonstrate environmental commitment. 

The Group is committed to increasing its employees’ awareness 

of climate change issues and will mobilise them to work 

together to enhance the Group’s ESG performance, and 

continue enhancing the reporting principles and transparency of 

communication with stakeholders. The Group will strive to adapt 

to changes and explore ways to counter challenges in order to 

mitigate risks.

2.4 ENVIRONMENTAL PERFORMANCE SUMMARY

To demonstrate a commitment to greater transparency of 

repor ting and more comprehensively reflect the Group’s 

sustainability performance, the Group expanded the scope of 

quantitative data collection during the Year, to include a total 

of 19 cinemas in Mainland China and Hong Kong, from the 

previous scope of data collection, which only included a total of 3 

cinemas in Mainland China and Hong Kong. As at 30 June 2024, 

the aggregate gross floor area of the scope of data collection 

during the Year was approximately 91,100 (2023: 14,700) square 

metres. During the Year, an aggregate of approximately 90% of 

the Group’s revenue was derived from the above-mentioned 19 

cinemas. The related data are listed in the table below.

3

19

2024 6 30

91,100 2023

14,700)

90% 19
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Indicators FY2022/23 2 FY2023/24 1

GHG Emissions 

Scope 1 GHG emissions (kgCO2e)

1

N/A N/A 

Scope 2 GHG emissions (kgCO2e)

2

753,940 6,606,759

Scope 3 GHG emissions (kgCO2e)

3

2,160 10,295

Total (Scope 1, 2 & 3) GHG emissions (kgCO2e)

1,2 3)

756,100 6,617,054

GHG emissions intensity (kg/m2) 51.4 72.6

Energy Consumption 

Direct energy consumption (GJ) N/A N/A 

Indirect energy consumption (GJ) 4,950 41,954

Total energy consumption (GJ) 4,950 41,954

Energy consumption intensity (GJ/m2) 0.3 0.5

Waste Management 

General refuse disposed to landfills (kg) 30,616 402,220

General refuse disposed to landfills intensity (kg/m2) 2.1 4.4

Recycled waste (kg) 341 1,061

Recycled waste intensity (kg/m2) 0.02 0.01

Water Consumption 

Water consumption (m3) 3,764 29,014

Water consumption intensity (m3/m2) 0.3 0.3

Packaging Material Consumption 

Total packaging material used for food and beverages (kg) 6,583 30,083
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1 Comprised the Emperor Cinemas  located at the following 

locations for FY2023/24:

 Hong Kong:

(1) Entertainment Building, Central

(2) Times Square, Causeway Bay

(3) iSquare, Tsim Sha Tsui

(4) The LOHAS, Tseung Kwan O

(5) Citywalk, Tsuen Wan

(6) New Town Commercial Arcade, Tuen Mun

(7) MOSTown, Ma On Shan

 Mainland China:

(8) Emperor Group Centre, Beijing

(9) UpperHills, Shenzhen

(10) PAFC Mall, Shenzhen

(11) East Pacific Shopping Mall, Shenzhen

(12) U Fun, Chengdu

(13) Wenjiang Shin Kong Place, Chengdu

(14) Shin Kong Place, Chongqing

(15) IFS Mall, Changsha

(16) The MixC, Hefei

(17) NOVA, Foshan

(18) Shengjing Long City, Shenyang

(19) Shanshan Outlet Plaza, Ganzhou

1 2023/24

 

(1) 

(2) 

(3) iSquare

(4) The LOHAS

(5) 

(6) 

(7) 

 

(8) 

(9) 

(10) 

(11) 

(12) 

(13) 

(14) 

(15) 

(16) 

(17) 

(18) 

(19) 

2 Comprised the Emperor Cinemas  located at the following 

locations for FY2022/23:

 Hong Kong:

(1) Times Square, Causeway Bay

(2) iSquare, Tsim Sha Tsui

 Mainland China:

(3) Emperor Group Centre, Beijing

2 2022/23

 

(1) 

(2) iSquare

 

(3) 

The resumption of full operation of certain above-mentioned 

cinemas during the Year has resulted in an increase in the 

per-unit GHG emissions when compared with the previous 

year. Besides, the Group has set a target to reduce energy 

consumption by 5% based on the pre-unit consumption by 

FY2026/27 or before, with FY2022/23 as the baseline.

2022/23

2026/27

5%
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3.1 WORKFORCE DISTRIBUTION AND DIVERSITY
 

The Group believes that a motivated and balanced workforce is 

crucial for building a sustainable business model and delivering 

long-term returns. The Group is firmly committed to diligently 

fostering a nurturing and all-encompassing work environment 

that encourages and empowers its employees to flourish, thereby 

enabling them to make utmost valuable contributions towards the 

Group’s continued prosperity and advancement.

As at 30 June 2024, the employees of the Group totalled 776 

(2023: 743), working in Mainland China, Hong Kong and Macau. 

The demographics of the Group’s workforce as at 30 June 2024 

are summarised below.

2024 6 30 776 

2023 743)

2024 6 30

By Region 

Mainland China 

Hong Kong 

Macau 

Malaysia 

FY

2023/24

年度

FY
2022/23
年度

53%

49%
42%

5% 4%

44%

3%

By Age 

 25

26–35

 36
 

FY
2022/23
年度

FY

2023/24

年度39%

41%

37%

40%

23%20%
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By Gender 

Female 

Male 

FY
2022/23
年度

FY

2023/24

年度
47% 53% 52%

48%

By Employment Type 

Full time 

Part time 
FY

2022/23
年度

FY

2023/24

年度

60%

40%

60%

40%

The Group has a diverse workforce in terms of gender and age, 

providing a variety of ideas and levels of competencies that 

contribute to the Group’s success. The Group is firmly committed 

to gender equality at both managerial and operational levels.

The management believes that employees are important assets 

of the Group, and remains committed to attracting and retaining 

talent with diverse backgrounds for achieving sustainable growth 

and maintaining a stable turnover rate. The turnover rates of the 

Group’s workforce during the Year are listed in the tables below.

By Region By Age By Gender 

Mainland China 

Hong Kong 

Macau 

77%

65%

108%

 25

26–35

 36

126%

52%

26%

Female 

Male 

69%

79%
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3.2 Employment Practice

The Group strictly complies with 

, Employment Ordinance (Cap. 57, Laws of Hong Kong), 

Minimum Wages Ordinance (Cap. 608, Laws of Hong Kong), 

Sex Discrimination Ordinance (Cap. 480, Laws of Hong Kong), 

Labour Relations Law (Law No. 7/2008 amended by Law No. 

8/2020, Laws of Macau) and other statutory requirements 

regarding employment and labour practices.

57

608

480

8/2020 7/2008

To ensure staff clearly understand their rights and obligations, 

the employee handbook and other policies and guidelines are 

in place covering the areas of compensation and dismissal, 

recruitment, working hours, rest periods, equal opportunity, anti-

discrimination and other fringe benefits, etc. The Group reviews 

its related policies from time to time to ensure compliance with 

the latest statutory requirements.

The Group fi rmly bel ieves that a fair and just working 

environment can significantly boost employee morale and 

productivity, and is therefore dedicated to providing equal 

opportunities in all aspects of employment and ensuring the 

workplace is free from discrimination. The Group ensures 

employees receive fair and competitive remuneration packages 

in accordance with their experience, qualifications, performance 

and market rates, and are being reviewed on a regular basis. 

Performance evaluat ions are conducted by depar tment 

supervisors at the end of probationary periods, and during 

promotions, salary adjustments and annual assessments. These 

evaluations help assess employees’ past performances, and 

set goals for their future development. The Group welcomes 

employees to provide feedback during performance evaluations, 

to guide their career growth. The completed performance 

evaluation forms are kept in employees’ personal files for record-

keeping purposes.

A set of grievance procedures is in place, to provide staff with 

a channel to confidentially escalate complaints and concerns 

to the Human Resources Department. The management will 

continue listening to the voices of employees, to ensure that their 

concerns and needs are appropriately addressed and resolved.
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The Group fully complies with relevant laws and regulations in 

related regions concerning prevention of forced or child labour 

including the Protection of Children and Juveniles Ordinance 

(Cap. 213, Laws of Hong Kong). In the recruitment process, 

the Group implements appropriate procedures to ensure that 

employment adheres to minimum age provisions of applicable 

laws. The Group also prohibits any form of forced labour. 

The ages and identities of its employees are verified, and 

employment contracts are entered into with all employees.

213

During the Year, the Group was not aware of any cases of 

non-compliance with employment and labour regulations. If a 

violation is confirmed during the regular monitoring process or 

upon receipt of an application, the Group will handle the case 

in accordance with internal policies and regulations, such as by 

terminating the employment contract or reporting the violation to 

law enforcement agencies.

3.3 Welfare and Benefits

The Group places a strong emphasis on the well-being and 

benefits of its employees, recognising their vital role in the 

overall success and sustained growth of the Group. To ensure 

a suppor tive and nur turing work environment, the Group 

implements various measures to prioritise the welfare of its 

employees.

One key aspect of employee welfare is the timely and full 

payment of salar ies. The management understands the 

importance of financial stability and ensures that employees 

receive their salaries on time and in full, providing them with 

a sense of security and satisfaction. Additionally, the Group 

offers a comprehensive range of leave entitlements, including 

statutory holidays as well as additional leave such as annual 

leave, sick leave, maternity leave, paternity leave, compensatory 

leave, marriage leave, jury leave and condolence leave. Each 

Hong Kong employee is also entitled to birthday leave in lieu 

of a bir thday gift. These leave options allow employees to 

fulfil personal and family commitments, thus attaining work-life 

balance.
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Besides, comprehensive benefits are provided by the Group, 

such as employer’s voluntary mandatory provident fund 

contributions, medical coverage and life insurance. To safeguard 

the health of its staff, the Group offers health assessment 

plans and dental care schemes to its staff and their families at 

preferential rates, helping them to evaluate health conditions, 

prevent diseases, and aim for healthier lifestyles. During the 

Year, a seasonal flu vaccination discount programme was offered 

to staff to enable them to have better protection from seasonal 

flus. By providing these welfare benefits, the Group ensures that 

employees have access to necessary healthcare services and 

financial security.

The Group values workplace wellness practices that support 

employees’ health and well-being. The Group encourages 

breastfeeding and provides a designated private space in the 

office building to support breastfeeding female employees to 

express breastmilk according to their schedule during working 

hours. These “Breastfeeding Friendly Workplace” measures 

demonstrate the Group’s commitment to the well-being of its 

employees and their families.

3.4 Occupational Health and Safety

The Group prides itself on providing a safe, effective and 

congenial work environment for its staff. To ensure the highest 

standards of health and safety, the Group adheres to all relevant 

regulations and implements comprehensive safety measures 

throughout its operations.

Besides, occupational health and safety (“OHS”) measures are 

regularly reviewed by the Group to ensure their effectiveness. 

A dedicated team has also been established to deal with OHS 

matters, and to react promptly if there are issues, to ensure a 

healthy and safe work environment. Workshops and seminars 

on different topics are regularly held, to present the latest 

information and raise awareness of OHS issues for employees 

working in offices and cinemas.
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The Group enhances emergency preparedness and ensures 

there are well-stocked first-aid kits in its Hong Kong Office and 

cinemas to protect the health and safety of employees and 

customers in the event that they are injured. An automated 

external defibrillator (AED) has been placed in the office building 

to rescue cardiac arrest patient when needed. Besides, the 

Group has arranged staff who is certified first aider to provide 

emergency assistance to other colleagues in the Hong Kong 

Office whenever needed.

Office Health Exercise Activity, January 2024
  2024 1

The Group invited a professional fitness instructor to teach the 

staff in the Mainland China office to perform health exercises at 

their seats, to prevent occupational diseases and restore vitality.
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Fire Drill

The Group organised fire drills for its staff from time to time. Fire 

blanket and fire extinguishers, etc. were used during the drill to 

ensure relevant staff know how to use the equipment correctly in 

case of fire.

Every case of injury, if any, is required to be reported to the 

Human Resources Department and be individually assessed 

under the internal guideline procedures. During the Year, the 

number of lost days due to work injuries was 67 (2023: 100), 

while the numbers and rate of work-related fatalities during the 

past three years are listed in the table below.

67 2023

100) 3

Item FY2021/2022 FY2022/2023 FY2023/2024

Number of work-related fatalities 0 0 0

Rate of work-related fatalities 0 0 0

During the Year, the Group’s Hong Kong office, along with many 

other units of Emperor Group Centre, were awarded an “Indoor 

Air Quality Certification – Good Class” by the Environmental 

Protection Department, under its voluntary Indoor Air Quality 

Certification Scheme for Offices and Public Places.

3.5 Development and Training

Recognising the importance of skilled and professionally trained 

employees, the Group offers comprehensive training to enhance 

the knowledge, skills and work capability of its staff, enabling 

them to excel in their roles. The Group encourages and provides 

subsidies to employees at all levels to pursue educational 

or training opportunities that achieve personal growth and 

professional development. A policy on External Training Subsidy 

is in place, allowing every staff member to develop and maintain 

job-related skills for full performance.



31Environmental, Social and Governance Report

   2023/2024

Cinema Attachment in Emperor Cinemas

The Group arranged for its back-office staff to participate in 

an internship experience workshop in Emperor Cinemas , 

enabling them to gain an in-depth understanding of cinema 

operations through several days of hands-on experience in the 

cinemas, with the aim of enabling them to better cater to the 

needs of frontline staff.

Mystery Shopper Program

Through a third-party professional organisation, the Group 

arranged for mystery shoppers to assess the service quality of its 

staff in the cinemas, and subsequently reviewed and revised the 

training contents and service pledges, etc, to further improve and 

enhance the overall service standard of its cinemas.

Team Building Workshop and Dinner

The workshop aimed to strengthen communications between 

the management team, depar tment heads and front l ine 

management, to build up mutual trust and enhance the sense of 

mission, in order to prepare for the business challenges ahead. 

A team dinner was organised after the workshop, to reward the 

team for their contributions and efforts and to enhance the team 

cohesion.

In its cinema operations, the Group has arranged for new 

frontline staff members to participate in employee induction 

training, which mainly covers product knowledge and customer 

service. The Group has also arranged membership sales training 

for its frontline staff, to teach colleagues the skills to attract 

customers to join the membership programme. In addition, the 

Group has introduced the Service Award and the Cinemas of the 

Year Award, to encourage and enhance the service level of staff 

and provide them with suggestions for improvement.
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During the Year, the Group arranged training for staff responsible 

for recru i tment , main ly cover ing recru i tment channels, 

procedures and interviewing skills, with a view to upskilling 

the interviewers in the selection process and enhancing the 

efficiency of the recruitment process. In addition, the Group 

organised workshops on KPIs sett ing methodology and 

performance appraisal skills, to enhance management skills of 

employees of managerial and pre-managerial grades.

By investing in the continuous learning and development of its 

employees, the Group aims to enhance their capabilities and 

foster their professional growth. The number of training hours of 

the staff of the Group is listed in the table below.

Item FY2022/2023 FY2023/2024

Total training hours 27,552 27,393

Average training hours per employee 37 35

During the Year, the percentage of employees trained are listed in 

the tables below.

By Gender Percentage 

Female 52%

Male 48%

By Employee Category Percentage 

Managerial grade or above 8%

General staff 92%

3.6 Employee Activities

The Group believes that maintaining work-life balance is 

essential for sustainability and a sound body and mind for every 

employee. To support employees in maintaining work-life balance 

and creating team spirit, the Group organised staff activities 

from time to time that helped strengthen relationships between 

employees, boosted their morale and promoted a harmonious 

working environment.
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Cool Summer Delicacies, July 2023

2023 7

The Group prepared ice lollies, iced drinks and sweet green 

mung bean soup for the staff in the Mainland China office, 

enabling them to enjoy a cooling afternoon during the burning hot 

summer.

Canoeing Eco-Tour, July 2023

2023 7

The Group cooperated with Earth Gogo Go to organise a 

canoeing eco-tour. Two colleagues per canoe experienced 

canoeing in the vicinity of Wu Kai Sha campsite and nearby 

islands, while appreciating the surrounding natural environment. 

They communicated and cooperated with each other in a relaxed, 

enjoyable atmosphere, which enhanced the relationships and 

friendships between colleagues.

Gogo Go



34 Emperor Culture Group Limited

Mid-Autumn DIY Moon Lantern Workshop, September 2023

DIY 2023 9

Mid-Autumn Festival is one of the key festivals in Chinese 

tradition. The Group organised a DIY moon lantern workshop 

for colleagues to utilise their creativity and make unique moon 

lanterns with simple materials to welcome the Mid-Autumn 

Festival, and share good times together.

DIY

Mid-Autumn Festival Delicacies, September 2023

2023 9

As a token of appreciation, the Group prepared mooncake gift 

boxes from The Emperor Hotel for the staff in the Hong Kong 

Office while employees in Mainland China received a Mid-

Autumn gift bag which included a mooncake, drinks and other 

food. Besides, the Group organised a pitch-pot game in the 

Mainland China office, in which all participating staff were given a 

small gift. All of them had a joyful Mid-Autumn Festival.
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Autumn Fun Sports Day, October 2023

2023 10

The Group organised its first Fun Sports Day for the staff in the 

Mainland China office, which included a tug-of-war, a relay, etc. 

The event had received an overwhelming response from its staff. 

They not only exercised during the event, but also enhanced the 

understanding and integration between different departments.

Dialogue in the Dark, October 2023

2023 10

The Group organised the “Dialogue in the Dark” experiential 

activity, in which colleagues used their hands, noses and mouths 

instead of their eyes to perceive their surroundings in total 

darkness. Through this innovative silent event in the dark, they 

were able to experience the daily life of the visually impaired; at 

the same time, they were able to experience the world from a 

different perspective and have a moment of self-reflection.
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Yakult Factory Visit, December 2023

2023 12

The Group organised an activity – “Have you visited the Yakult 

factory today?”, enabling colleagues to experience the Yakult 

manufacturing process, while learning about the benefits of the 

active lactic acid bacteria, and gaining a deeper understanding 

of the story behind Yakult and the value of the product. After the 

visit, the participants went to Lung Wah Hotel – which is in Sha 

Tin, with an 80-year history for a lunch, and spent a relaxed, 

pleasant morning.

Christmas Barbecue Night, December 2023

2023 12

In this festive season, the Group organised the “Emperor 

Barbecue Night”, during which colleagues, friends and family 

members gathered together to enjoy a delicious meal and share 

their life moments and interesting stories from the past year. A 

lucky draw was also organised, and the night was filled with joy.
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Christmas Celebration, December 2023

2023 12

The Group decorated a large Christmas tree in its Mainland 

China office and hung lucky scratch cards all over it. Employees 

chose their favourite scratch cards and received the gifts shown 

on the cards, such as towels, calendars, coloured pens, etc. The 

office was filled with a joyful festive atmosphere.

Chinese New Year Puddings Cooking Class, January 2024

Go 2024 1

To welcome the Year of Dragon, the Group organised a Chinese 

New Year puddings cooking class, enabling colleagues to learn 

how to make turnip puddings and taro puddings, and experience 

the fun of cooking. Colleagues took the puddings home to enjoy 

with their family members, symbolising blessings for career 

advancement in the Year of Dragon.

GO
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Lei Yue Mun Half Day Environmental Tour, March 2024

2024 3

Lei Yue Mun is famous for its quarry, fishing industry and 

renowned seafood restaurants. Colleagues were introduced to 

the history and culture of Lei Yue Mun through a guided tour 

of the Jockey Club Lei Yue Mun Plus, and learned to use glass 

pieces collected from coastlines to make environmentally friendly 

mosaic coasters. Colleagues also worked together to clean up the 

garbage on the beach, striving for a cleaner and greener future.

International Women’s Day Celebration, March 2024

2024 3

On 8 March, the Group presented a floral tea pack to each 

female employee in the Mainland China office, to send them 

good wishes. The Group also organised a “Crystal Handcrafting 

Session” that afternoon, during which a professional tutor 

explained knowledge of crystals to participants, and made 

crystal bracelets on site. Hence, the female staff had a joyful 

International Women’s Day.

3 8
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Summer Fun Sports Day, May 2024

2024 5

The Group organised a Fun Sports Day for staff in the Mainland 

China office, which included a tug-of-war, plank exercise, etc. 

Over 80 staff participated in the event.

80

“Dear Mama” Floral Workshop, May 2024

Dear Mama 2024 5

The Group organised a floral workshop for Mother’s Day, 

enabling colleagues to create unique flower baskets for their 

mothers. Colleagues decorated the baskets with a variety of 

flowers, with stems and flower stickers. Apart from sharing 

the fun of making handicrafts together, colleagues could also 

express their love and gratitude to their mothers.

Dear Mama
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Dragon Boat Paddling Fun, May 2024

2024 5

The Group organised a Dragon Boat paddling fun activity, for 

colleagues to learn and experience this traditional Chinese cultural 

activity together on the Shing Mun River in Shatin. Experienced 

instructors guided colleagues regarding the proper paddle grip, 

seating position and paddling movements, and taught them the 

traditional paddling and foot-stepping techniques. In just a few 

hours, the colleagues progressed from inconsistent movements and 

gradually mastered the rhythm, giving enthusiastic shouts as they did 

so, giving full play to the spirit of teamwork and tacit understanding.

Singing Bowl Experiential Workshop, June 2024

2024 6

During this workshop, colleagues learned how to use different 

types and sizes of singing bowls. Under the guidance of an 

instructor, colleagues struck the singing bowl in different rhythms, 

and experienced the resonance and soft sounds they produced. 

Colleagues also struck the singing bowls by each other's ears, 

enjoying the healing effect it brought. The instructor also guided 

them in deep breathing and meditation, so that they could 

immerse themselves in the gentle sound of the singing bowls and 

feel inner peace and balance.
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Dragon Boat Festival Delicacies, June 2024

2024 6

To celebrate the Dragon Boat Festival, the Group prepared two 

boxes of rice dumplings with different flavours, plus games, for 

the staff in Mainland China.

Afternoon Tea Delicacies

Once a month, the Group prepared 

afternoon tea with different themes for the 

staff in the Mainland China office, enabling 

them to enjoy a relaxing afternoon, which 

also helped strengthen relat ionships 

between employees.



OPERATING 
PRACTICE
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The Group places a strong emphasis on compliance and considers 

it a core value in all aspects of its operations. The Group is 

committed to upholding ethical business practices and complying 

with relevant laws, regulations, and industry standards. Compliance 

is not only a legal obligation to the Group, but a fundamental 

principle that guides its decision-making and ensures that the 

Group operates with integrity and transparency. The Group has 

implemented robust compliance frameworks and internal controls 

to mitigate risks and ensure that its actions align with the Group’s 

values. By prioritising compliance, the Group aims to foster trust, 

maintain the confidence of its stakeholders, and contribute to a 

sustainable and responsible business environment.
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4.1 SUPPLY CHAIN MANAGEMENT

The Group acknowledges the substantial benefit of robust and 

transparent supply chain management for its business operations. 

The Group has therefore instituted a thorough supply chain 

management system, including mechanisms to monitor the 

performance and compliance of its suppliers.

The Group has established solid relationships with a number of 

cinema exhibition equipment and services providers in Mainland 

China and Hong Kong who maintain high levels of quality control 

and service standards.

The Group has internal control authorisations and procedures for 

the selection of suppliers as well as introducing new suppliers. 

The selection of suppliers is based on criteria such as quality, 

price, delivery timeliness, supplier’s capability and experience. 

The Group has stringent requirements for suppliers especially 

in respect of environmental protection, such as ensuring a 

supplier can provide a production safety licence or it meets 

the national environmental protection requirements. The Group 

examines certificates provided by suppliers and checks whether 

their products have already complied with the environmental 

protection requirements. The Group has also implemented a 

stringent goods inspection process, to assess whether the goods 

conform to the specifications. Preference is given to suppliers 

who demonstrate their environmental commitment.

To ensure the suppliers are responsible companies, the Group 

visits their workplaces from time to time, to promote proper 

labour standards. The Group will terminate contracts with 

suppliers who use child or forced labour, and report to relevant 

departments in case if any cases found. The Group will also 

be alert as to whether there is unfavourable news regarding its 

engaged suppliers on the environmental aspect. In the event of 

such news, the Group will internally discuss the need to change 

the supplier.

The Group also requires relevant team members to maintain 

internal records of previous appointments and evaluations of 

the suppliers’ work quality, which serves as a basis for supplier 

quality oversight.



45Environmental, Social and Governance Report

   2023/2024

During the Year, the numbers of suppliers engaged by the 

Group’s operation were as follows.

Region Number of Suppliers 

Hong Kong and Macau 127

Mainland China 54

4.2 PRODUCT RESPONSIBILITY AND CUSTOMER SERVICES

The state-of-the-art cinemas under the Group offer premium 

viewing experience for audiences. The theatres are designed to 

provide an unparalleled and luxurious visual, audio and sensory 

experience, resulting in enhanced customer satisfaction. Some of 

its cinemas possess various advanced technologies and facilities 

such as IMAX® and CINITY theatre systems, Screen X, 4DX or 

MX4D motion systems, D-Box seats and Dolby Atmos sound 

systems.

IMAX® CINITY

Screen X 4DX MX4D D-Box

In terms of food safety, upon receipt of food products, cinema 

staff conduct inspections to ensure they meet the required 

standards. Products are then stored according to internal 

guidelines. The staff also conduct regular inspections to ensure 

that the food products have not expired or do not have mould 

problems. If there are any packaging defects or other quality 

problems, the cinema staff promptly contact the supplier for 

recall and return or replacement of the products. Further internal 

inspections are then conducted, to ensure that there are no 

issues with the storage of the products, to avoid any recurrence 

of the problem.

The Group believes in recognising the support and loyalty of its 

customers. To appreciate these valuable relationships, the Group 

has established an exclusive loyalty program for rewarding loyal 

customers with unmatched privileges and special offers. The 

Group has also enhanced customer engagement by increasing 

the use of social media and launching more promotional 

activities.
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The Group is not aware of any product recall due to safety and 

health reasons during the Year. All complaints from the customers 

are independently investigated and handled according to its 

internal guidelines. During the Year, the Group received 57 (2023: 

71) customer complaints lodged with the Consumer Council or 

relevant regulatory bodies which were diligently assessed and 

addressed in a timely manner.

57 2023 71)

4.3 DATA PROTECTION

The Group places the utmost importance on protecting the 

privacy of its customers, partners and staff in the collection, 

handling, safekeeping, use and retention of their personal data. 

The Group adheres to the applicable data protection regulations 

and ensures appropriate technical measures are in place to 

protect personal data against unauthorised disclosure, use or 

access. The Group also ensures that customers’ personal data 

is securely stored, and used only for the purpose for which it has 

been collected and such other purposes as expressly consented 

by customers. Currently, the privacy policy is displayed in the 

website of the Group’s cinemas for customers’ reading at any 

time.

In addition, relevant staff are provided with guidelines in 

compliance with applicable laws on data privacy protection, to 

strengthen their awareness and to protect personal data against 

loss, unauthorised access, use, modification or disclosure. In 

this regard, the Group arranges regular cybersecurity awareness 

training sessions for its staff, covering topics such as up-to-date 

internet safety and phishing awareness, as well as providing 

corporate guidance on safe remote working practices. To 

minimise risks of data leakage, access to customer database 

is limited to authorised staff. The Group does not share any 

personal data with third parties unless in accordance with law. 

To reduce the risk of identity theft, the Group takes appropriate 

measures to dispose of documents that contain customer 

information.

All these measures aim to ensure the Group’s business activities 

adhere to the highest personal data protection standards. The 

Group regularly reviews and updates its policies and measures to 

align with the latest laws, regulations, and technology changes, 

ensuring the implementation of a continued end high degree of 

personal data protection.
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4.4 PROTECTION OF INTELLECTUAL PROPERTY

The Group attaches great importance to the protection of 

intellectual property and is committed to complying with relevant 

laws, regulations and international standards. The Group protects 

its intellectual property rights by prolonged use and registration 

of domain names and various trademarks. The Group has 

registered trademarks in various classes in Hong Kong, Macau 

and Mainland China. The Group’s trademarks and domain names 

are constantly monitored and renewed prior to their expiration.

The Group signs contracts with suppliers and partners that 

clearly define the ownership and usage rights of intellectual 

property to ensure the legal use of others’ intellectual property. 

Besides, the Group takes prompt action against any infringement 

of the Group’s intellectual property rights.

The Group provides regular trainings on intellectual property 

protection to employees, covering overviews on the latest 

intel lectual proper ty laws and guidel ines on the use of 

trademarks, so as to enhance employees’ awareness on the 

latest development of relevant laws and the best practice for the 

protection of the Group’s intellectual properties. In addition, the 

Group takes active steps to collect and retain detailed records 

and evidence of its use of trademarks, and constantly monitors 

and conducts periodical reviews on such use to protect them 

from potential cancellation.

The Group will continue improving and updating its intellectual 

property protection policies and measures to ensure that its 

business operations comply with the latest legal and regulatory 

requirements and protect the legitimate rights and interests of 

intellectual property. During the Year, the Group has not been 

involved in any significant legal disputes or claims related to the 

intellectual property.
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4.5 ANTI-CORRUPTION/ANTI-MONEY LAUNDERING

The Group believes that fair, transparent, and ethical business 

practices are key to corporate success and sustainable 

development. In order to enhance ethical corporate culture and 

practices, the Group has established policies and procedures 

for anti-corruption, anti-money laundering and counter-terrorist 

financing.

The Group adopts a zero-tolerance approach to all forms of 

corruption and bribery. It is essential for the Group’s employees 

to have a deep understanding of bribery, extortion, corruption 

and related acts, in order to maintain compliance and integrity 

in business operations. Strictly adhering to the Prevention of 

Bribery Ordinance (Cap. 201, Laws of Hong Kong), an Anti-

Corruption Policy and Procedures has been established, in 

which a set of guidelines in giving and receiving gifts, or offer 

in the form of meals, accommodation and entertainment, as 

well as interacting with business partners and government 

officials, was established to outline acceptable and unacceptable 

conduct in employees’ daily business activities. This is also 

clearly stipulated in all employees’ contracts. These policies are 

explained during induction training, and are freely accessible on 

the Group’s intranet. The Group aims to ensure every employee 

adheres to applicable legal requirements and makes ethical 

business decisions. Besides, special care must additionally be 

taken to ensure that all business dealings with business partners 

and government officials are conducted in a context that is free 

from any form of corrupt practices.

201

The Group has long adopted an Anti-Money Laundering and 

Counter-Terrorist Financing Policy and Procedure (“AML Policy”). 

The AML Policy establishes the general framework for combating 

potential money laundering and financing of terrorism, and 

provides guidelines for preventing the Group’s employees from 

being misused for money laundering, terrorist financing or other 

financial crimes. The AML Policy indicates part of potentially 

suspicious transactions or activities that employees should look 

out for.
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The Group has also adopted a whistle-blowing policy and 

procedures for all levels and operations under the Group, so staff 

can raise concerns, in confidence, about possible improprieties 

(such as misconduct and malpractice) in any matter related to 

the Group. The Group’s whistle-blowing policy encourages all 

staff to report any actual or suspected improper conduct, in 

confidence, to their immediate supervisor or department head. 

The Group guarantees confidentiality of the whistle-blowers’ 

identities and protection from harassment, even if disclosure is 

required for legal proceedings. Moreover, the Group regularly 

assigns employees to review their department’s compliance 

performance, formulate measures to address potential or existing 

issues, and identify and manage potential compliance risks in 

advance. This ensures that compliance standards are continually 

strengthened and improved. These policies and procedures 

together with the code of conduct can be found in the employee 

handbook.

In addition to these measures, the Group puts a strong emphasis 

on training and education. Employees are provided with regular 

training on anti-corruption practices, such as talks or seminars 

on business ethics, delivered by the Independent Commission 

Against Corruption of Hong Kong from time to time. During the 

Year, an anti-corruption e-learning course with video and self-

assessment quiz was provided in the Company’s intranet to 

refresh their relevant knowledge.

During the Year, no legal case regarding corrupt practices was 

brought against the Group or its employees. Also, no whistle-

blowing concerning a criminal offence or misconduct was 

reported.
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4.6 COMPLIANCE WITH RELEVANT LAWS AND REGULATIONS

The Corporate Governance Committee is delegated by the Board 

to review and monitor the policies and practices on compliance 

with relevant legal and regulatory requirements, including but not 

limited to the following ordinances which have significant impact 

on the Group:

People’s Republic of China
• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 

• 
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Hong Kong Special Administrative 
Region
• Amusement Rides (Safety) Ordinance (Cap. 449, Laws of 

Hong Kong)

• Anti-Money Laundering and Counter-Terrorist Financing 

Ordinance (Cap. 615, Laws of Hong Kong)

• Companies Ordinance (Cap. 622, Laws of Hong Kong)

• Competition Ordinance (Cap. 619, Laws of Hong Kong)

• Employment Ordinance (Cap. 57, Laws of Hong Kong)

• Film Censorship Ordinance (Cap. 392, Laws of Hong Kong)

• Fire Services (Installations and Equipment) Regulations (Cap. 

95B, Laws of Hong Kong)

• Inland Revenue Ordinance (Cap. 112, Laws of Hong Kong)

• Occupational Safety and Healthy Ordinance (Cap. 509, Laws 

of Hong Kong)

• Personal Data (Privacy) Ordinance (Cap. 486, Laws of Hong 

Kong)

• Places of Public Entertainment Ordinance (Cap. 172, Laws of 

Hong Kong)

• Prevention and Control of Disease Ordinance (Cap. 599, Laws 

of Hong Kong)

• Prevention of Bribery Ordinance (Cap. 201, Laws of Hong 

Kong)

• Product Eco-responsibility Ordinance, including Product 

Eco-responsibility (Amendment) Ordinance 2023 (Cap. 603, 

Laws of Hong Kong)

• Public Health and Municipal Services Ordinance (Cap 132, 

Laws of Hong Kong)

• Waste Disposal Ordinance, including The Waste Disposal 

(Charging for Municipal Solid Waste) (Amendment) Ordinance 

2021 (Cap. 354, Laws of Hong Kong)

• 

449

• 

615

• 622

• 619

• 57

• 392

• 

95B

• 112

• 509

• 486

• 172

• 599

• 201

• 2023

603

• 132

• 2021

354

Macao Special Administrative 
Region
• 39/99/M

• 40/99/M

• 17/92/M

• 8/2005

• 15/77/M

• 8/2020  7/2008

•  

37/89/M

• 15/2021

• 5/2013

•  

10/78/M

• 39/99/M

• 40/99/M

• 17/92/M

• 8/2005

• 15/77/M

• 8/2020

7/2008

• 

37/89/

M

• 

15/2021

• 5/2013

• 

10/78/M
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Details on the work of the Corporate Governance Committee are 

shown in the Corporate Governance Report, which can be found 

on page 33 of the Company’s 2023/2024 Annual Report.

2023/2024 33

The Legal Department works to provide an in-house legal and 

compliance service that effectively supports various operation 

units in their duties and day-to-day operation to comply with all 

applicable laws, rules and regulations.

Updates to the relevant applicable laws, rules and regulations 

are brought to the attention of relevant employees and relevant 

operation units from time to time. The management must ensure 

that business is conducted in accordance with the relevant 

applicable laws and regulations.

The Board is not aware of any issues within the Group during the 

Year that are in violation of any laws and regulations.



COMMUNITY 
INVOLVEMENT
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The Group highly recognises its role in social responsibility, and 

is committed to giving back to the communities. Embracing the 

mission “From the Community, To the Community”, the Group 

actively promotes diverse community campaigns spanning 

elderly welfare, underprivileged communities and environmental 

conservation initiatives. The Group’s management team also 

plays an important role in mobilising staff to join all these 

activities, which are held in tandem with its commitment to 

sustainable development. The Group is dedicated to making a 

positive impact on society through community investment and 

engagement initiatives.

The Group has been awarded the Caring Company Logo by the 

Hong Kong Council of Social Service, recognising its ongoing 

commitment to fulfilling its corporate social responsibilities.

54 Emperor Culture Group Limited
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5.1 VOLUNTARY SERVICES

The Group continues its partnerships with non-governmental 

organisations and charitable organisations, to reach and support 

needy communities. Major voluntary service events during the 

Year include:

Joyful Winter Community Discovery Tour with Senior Citizens, December 2023

2023 12

Emperor Foundation and Hong Kong Lutheran Social Service 

jointly organised this event ahead of the Winter Solstice, to 

celebrate with senior citizens in advance. The Group’s volunteers 

joined forces with 15 senior citizens, some of whom have mild 

cognitive impairment, together with their families, to explore 

the community and undertake simple tasks such as posting 

Christmas cards. Through these interactions, the senior citizens 

felt the love and care from society and the volunteers could learn 

more about dementia, demonstrating the Group’s commitment to 

social responsibility.

15
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Chinese New Year Environmental Workshop, December 2023

2023 12

As the Chinese New Year was approaching, Emperor Foundation 

organised a Chinese New Year environmental workshop. Mr. 

Alexander Yeung, Chairman of the Group, led volunteers of the 

Group and Emperor Group, artistes of Emperor Entertainment 

and members of the Hong Kong United Youth Association, to 

make red packets with rehabilitated members of St. James’ 

Settlement, to show their care for the underprivileged and help 

the volunteers to understand more about an inclusive society.

Chinese New Year Elderly Visit, February 2024

2024 2

Mr. Alexander Yeung, Chairman of the Group, led volunteers 

of the Group and Emperor Group, ar t istes of Emperor 

Entertainment and tenants of the Hong Kong United Youth 

Association, to visit the elderly at Sham Shui Po So Uk 

Neighbourhood Elderly Centre under St. James’ Settlement, and 

distributed handmade crafts and gift bags to each of them. The 

visit combined the values of environmental protection, inclusivity 

and charity, spreading the corporate culture of caring.
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5.2 CHARITABLE SPONSORSHIP AND DONATIONS

The Group mobilises its staff to participate in fundraising 

campaigns to help underprivileged people in the community. 

Major charity donation and fundraising campaigns during the 

Year include:

Mooncake Donation Campaign, September 2023

2023 9

During the Mid-Autumn Festival, excess mooncakes were 

collected by the Group from staff and donated to a subsidiary 

of Pok Oi Hospital. The mooncakes were then given to ethnic 

minorities in Tin Shui Wai, to share the joy and celebrate the Mid-

Autumn Festival with them.

Blood Donation, September 2023

2023 9

The Group’s employees actively joined the blood donation event 

jointly organised by Emperor Group in conjunction with the Red 

Cross, in order to help people in need.
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“Food Wanted, Not Wasted” Campaign, October 2023

2023 10

To mark World Food Day, Emperor Foundation and Tesla Owners 

Club Hong Kong joined forces with Feeding Hong Kong, a local 

food bank, for the launch ceremony of the “Food Wanted, Not 

Wasted” Campaign at the pulse in Repulse Bay, which aimed 

at advocating a sustainable lifestyle to the general public. The 

collected food was transported to Feeding Hong Kong, where it 

underwent further sorting, storage, and distribution to registered 

charitable organisations, ensuring that it reached those who 

were most in need. The Group’s colleagues actively participated 

in the campaign, and donated surplus food items that meet the 

donation criteria.

Tesla

the pulse

Dress Casual Day, October 2023

2023 10

This year’s theme for the annual Dress Casual Day was “Wear 

Your Moment”. Participating staff members each donated HK$70 

or more to The Community Chest of Hong Kong, and put on 

casual wear to support the event.

Wear 

Your Moment 70
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Charity Sale of Red Packets, November 2023

2023 11

The Group’s staff suppor ted Emperor Group’s fi rst-ever 

charity sale of red packets by purchasing the red packets. The 

funds raised in the charity sale were all donated to Jockey 

Club Upcycling Centre under St. James’ Settlement, through 

Emperor Group Foundation, in order to support the centre in 

providing a diverse range of job opportunities and experiences 

for rehabilitated individuals, fostering employment for the 

underprivileged communities and promoting social inclusion.

“Food Wanted, Not Wasted” Campaign, December 2023

2023 12

Following the success of the “Food Wanted, Not Wasted” 

Campaign held in October 2023, Emperor Foundation and Tesla 

Owners Club Hong Kong launched a series of follow-up activities, 

including food donations, transportation and post-processing, to 

support Feeding Hong Kong’s work and promote a sustainable 

lifestyle. The Group encouraged its staff to par ticipate in 

volunteer activities by visiting Feeding Hong Kong’s food 

warehouse to assist in checking, sorting and repackaging the 

donated food items for distribution to charitable organisations.

2023 10

Tesla
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Love Teeth Day, December 2023

2023 12

The Group encouraged its staff to participate in the “Love Teeth 

Day”, reminding them to take care of their own teeth as well as 

showing their care to beneficiaries. Participating staff members 

who donated HK$35 or more to The Community Chest of Hong 

Kong received a “Love Teeth Day Pack” which included a variety 

of oral care products.

35

Hike for Hospice 2024, March 2024

2024 2024 3

During the Year, the Group’s staff participated in the annual 

fundraising event “Hike for Hospice 2024”, organised by The 

Society for the Promotion of Hospice Care. The event was held in 

Tai Tam Country Park, with Emperor Foundation continuing to be 

the Platinum sponsor of the event.

2024

Skip Lunch Day, March 2024

2024 3

By making a donation of HK$38 or more, each donor would 

receive a Skip Lunch Day coupon as a token of appreciation. 

Coupon holder could redeem designated items at any Hung Fook 

Tong outlets in Hong Kong in a specified period. The donation 

were used to support The Community Chest and its member 

agencies, to improve the lives of street sleepers, and people 

living in cage homes and cubicles.

38
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5.3 ENVIRONMENTAL CONSERVATION

The Group is dedicated to promoting environmental awareness 

through green education. Major environmental conservation 

events during the Year include:

Earth Hour, March 2024

2024 3

The Group’s Hong Kong Office joined the millions of people 

around the globe and turned off its office lights in support of 

WWF’s Earth Hour, an annual event to raise awareness of 

climate change.
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Subject areas Description Section

A. Environmental 
A. 

Aspect A1: Emissions
A1

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to air and greenhouse gas emissions, discharges into 

water and land, and generation of hazardous and non-hazardous 

waste.

(a) 

(b) 

2.1

KPI A1.1

A1.1

The types of emissions and respective emissions data. 2.4

KPI A1.2

A1.2

Direct (Scope 1) and energy indirect (Scope 2) greenhouse gas 

emissions (in tonnes) and, where appropriate, intensity (e.g. per 

unit of production volume, per facility).

1 2

2.4

KPI A1.3

A1.3

Total hazardous waste produced ( in tonnes) and, where 

appropriate, intensity (e.g. per unit of production volume, per 

facility).

Not applicable

In view of its 

business nature, 

the Group does 

not directly 

generate any 

hazardous waste.

KPI A1.4

A1.4

Total non-hazardous waste produced (in tonnes) and, where 

appropriate, intensity (e.g. per unit of production volume, per 

facility).

2.4
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Subject areas Description Section

KPI A1.5

A1.5

Description of emissions target(s) set and steps taken to achieve 

them.

2.2, 2.4

KPI A1.6

A1.6

Description of how hazardous and non-hazardous wastes are 

handled, and a description of reduction target(s) set and steps 

taken to achieve them.

2.2, 2.4

Aspect A2: Use of Resources
A2

General Disclosure Policies on the efficient use of resources, including energy, water 

and other raw materials.

2.1, 2.2

KPI A2.1

A2.1

Direct and/or indirect energy consumption by type (e.g. electricity, 

gas or oil) in total (kWh in’ 000s) and intensity (e.g. per unit of 

production volume, per facility).

2.4

KPI A2.2

A2.2

Water consumption in total and intensity (e.g. per unit of 

production volume, per facility).

2.4

KPI A2.3

A2.3

Description of energy use efficiency target(s) set and steps taken 

to achieve them.

2.2, 2.4

KPI A2.4

A2.4

Description of whether there is any issue in sourcing water that 

is fit for purpose, water efficiency target(s) set and steps taken to 

achieve them.

Not applicable

The Group did 

not encounter 

any problems in 

sourcing water for 

its daily 

operations.

KPI A2.5

A2.5

Total packaging material used for finished products (in tonnes) 

and, if applicable, with reference to per unit produced.

2.4
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Subject areas Description Section

Aspect A3: The Environment and Natural Resources
A3

General Disclosure Policies on minimising the issuer’s significant impacts on the 

environment and natural resources.

2.1, 2.2

KPI A3.1

A3.1

Description of the significant impacts of activit ies on the 

environment and natural resources and the actions taken to 

manage them.

2.2

Aspect A4: Climate Change
A4

General Disclosure Policies on identification and mitigation of significant climate-

related issues which have impacted, and those which may impact, 

the issuer.

2.3

KPI A4.1

A4.1

Description of the significant climate-related issues which have 

impacted, and those which may impact, the issuer, and the actions 

taken to manage them.

2.3

B. Social
B.

Employment and Labour Practices

Aspect B1: Employment
B1

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a 

significant impact on the issuer

relat ing to compensation and dismissal, recruitment and 

promotion, working hours, rest periods, equal oppor tunity, 

diversity, anti-discrimination, and other benefits and welfare.

(a) 

(b) 

3.2
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Subject areas Description Section

KPI B1.1

B1.1

Total workforce by gender, employment type (for example, full-or 

part-time), age group and geographical region.

3.1

KPI B1.2

B1.2

Employee turnover rate by gender, age group and geographical 

region.

3.1

Aspect B2: Health and Safety
B2

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to providing a safe working environment and protecting 

employees from occupational hazards.

(a) 

(b) 

3.4

KPI B2.1

B2.1

Number and rate of work-related fatalities occurred in each of the 

past three years including the reporting year.

3.4

KPI B2.2

B2.2

Lost days due to work injury. 3.4

KPI B2.3

B2.3

Description of occupational health and safety measures adopted, 

and how they are implemented and monitored.

3.4

Aspect B3: Development and Training
B3

General Disclosure Policies on improving employees’ knowledge and skills for 

discharging duties at work. Description of training activities.

3.5

KPI B3.1

B3.1

The percentage of employees trained by gender and employee 

category (e.g. senior management, middle management).

3.5

KPI B3.2

B3.2

The average training hours completed per employee by gender 

and employee category.

3.5
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Subject areas Description Section

Aspect B4: Labour Standards
B4

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to preventing child and forced labour.

(a) 

(b) 

3.2

KPI B4.1

B4.1

Description of measures to review employment practices to avoid 

child and forced labour.

3.2

KPI B4.2

B4.2

Description of steps taken to eliminate such practices when 

discovered.

3.2

Operating Practices

Aspect B5: Supply Chain Management
B5

General Disclosure Policies on managing environmental and social risks of the supply 

chain.

4.1

KPI B5.1

B5.1

Number of suppliers by geographical region. 4.1

KPI B5.2

B5.2

Description of practices relating to engaging suppliers, number 

of suppliers where the practices are being implemented, and how 

they are implemented and monitored.

4.1

KPI B5.3

B5.3

Description of practices used to identify environmental and social 

risks along the supply chain, and how they are implemented and 

monitored.

4.1

KPI B5.4

B5.4

Descr iption of practices used to promote environmentally 

preferable products and services when selecting suppliers, and 

how they are implemented and monitored.

4.1
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Subject areas Description Section

Aspect B6: Product Responsibility
B6

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to health and safety, advertising, labelling and privacy 

matters relating to products and services provided and methods 

of redress.

(a) 

(b) 

4.2

KPI B6.1

B6.1

Percentage of total products sold or shipped subject to recalls for 

safety and health reasons.

4.2

KPI B6.2

B6.2

Number of products and service related complaints received and 

how they are dealt with.

4.2

KPI B6.3

B6.3

Description of practices relating to observing and protecting 

intellectual property rights.

4.4

KPI B6.4

B6.4

Description of quality assurance process and recall procedures. 4.2

KPI B6.5

B6.5

Description of consumer data protection and privacy policies, how 

they are implemented and monitored.

4.3

Aspect B7: Anti-Corruption
B7

General Disclosure Information on:

(a) the policies; and

(b) compliance with relevant laws and regulations that have a 

significant impact on the issuer

relating to bribery, extortion, fraud and money laundering.

(a) 

(b) 

4.5
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Subject areas Description Section

KPI B7.1

B7.1

Number of concluded legal cases regarding corrupt practices 

brought against the issuer or its employees during the reporting 

period and the outcomes of the cases.

4.5

KPI B7.2

B7.2

Descr ipt ion of prevent ive measures and whist le-blowing 

procedures, and how they are implemented and monitored.

4.5

KPI B7.3

B7.3

Description of anti-corruption training provided to directors and 

staff.

4.5

Community

Aspect B8: Community Investment
B8

General Disclosure Policies on community engagement to understand the needs of 

the communities where the issuer operates and to ensure its 

activities take into consideration the communities’ interests.

5

KPI B8.1

B8.1

Focus areas of contribution (e.g. education, environmental 

concerns, labour needs, health, culture, sport).

5

KPI B8.2

B8.2

Resources contributed (e.g. money or time) to the focus area. 5
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